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1. What is it? 
The Fitbit App is an mobile fitness tracking app designed to work with or without the fitbit 
fitness tracking products. It is used to record results from movement and other activities 
and display it for the user to help them make conclusions about and live or maintain a 
healthy lifestyle. Results are displayed on a user friendly dashboard style interface and this 
is easy for getting a snapshot of your daily/weekly/monthly progress. Users also have the 
option of connecting with friends, and motivating each other as well as challenging each 
other in workouts. 

• The app works on its own but has limited tracking abilities such as only GPS, average 
heart-rate and information inputted from the user. For the customers of fitbit wearable 
fitness tracking products, the app syncs to their device and logs alot more information 
about their activity automatically, such as total sleep time, blood pressure levels and 
accurate heart rate.

Who USES THE APP?
• For people who want to maintain a healthy lifestyle or lose weight, the Fitbit app is 
perfect for counting steps, tracking the number of calories consumed, logging weight, and 
recording other health information, such as blood pressure levels. 

• People who want to lose weight often need some sort of personal motivation or 
assistance in keeping track of their activity levels or food consumed, so this app does 
everything for this and more. 

• Users who choose to only use the app for food logging purposes to track and keep a 
close eye on what they are eating, but there is only a small percentage  who exclusively 
use the app for this. 

• People that are fitness obsessive also use the app for the same reasons, but probably 
more for tracking their consistent workouts and seeing their progress over time. These 
users also are inclined to challenge friends or show their workouts off to social media. 

• Fitness professionals would also use this app to stay current and build themselves up 
better and better. These people would use all of the features of the app and customize it to 
their specific uses. 

2.1 
ANALYSIS OF INFORMATION ARCHITECTURE
Content on the Fitbit app is organized with simplicity and flat design. A bottom tray navigation 
with 5 main content pages, each with one word descriptions and a corresponding visual icon. 
The 5 pages are :

• Dashboard       • Challenges        • Guidance         • Friends        • Account 

When the app is launched, the first section is loaded which is the user’s personal dashboard, and 
this icon is highlighted (dark) compared to the other icons which are lighter. This page appears 
to be the most important on the app as it is the number one purpose of the app, fitness 
tracking. Also on this first page is the fitbit logo is labeled right at the top of the page, with a 
large icon for calories burned. This appears to be the most popular / most important piece of 
tracking information which most users would like to see first. All of the pages have their title 
labels at the top which makes the page ID clear and difficult for the user to get lost.  

All of the content on the Fitbit app is organized very nicely, and it is easy to scan. The content 
is kept minimal, and there is not an overload of information (which could confuse the user). 

2.2 
ANALYSIS OF VISUAL DESIGN
The overall design of the app is very clean, with flat, simple design. The colors are very 
light, with alto of white and grey used as background colours and sectioning. There is 
also two accent colours used throughout the app; the Fitbit teal colour and magenta. 

Typography is also kept very simple, with a sans serif used throughout. Headings are 
done nicely in Title Case, and words are so simple to read. The text is done in grey, with 
the exception of teal buttons to stand out. The text may be a little light for some older 
audiences, but goes with their simple brand style. Descriptions of categories are kept to 
one well written, straight to the point sentence. 

Overall, the composition follows a 2 column, three row grid and is quite consistent 
throughout. Icons are large enough and easy to hit, and they are a nice modern and flat 
illustrated outline style (see image below). A large range of people from young to old 
would find the app nicely designed and easy to read. 

 FITBIT APP      _
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2.3 
ANALYSIS OF USABILITY
The Fitbit app is so easy to navigate. With the bottom dashboard as the only means of 
navigation, and content kept to a minimum, the user finds exactly what they need and 
quick. The app is effective in keeping things simple so the user does not have to think. 
Conventions are used such as a settings page with standard profile settings, and a log 
out function which makes it very easy for the user to find. 

The dashboard uses simple ‘cute’ icons with numbers which is a great way for users to 
visualize their data, and easy to view at a glance. Another nice thing used on the 
dashboard is a simple  add icon (‘+’) button where users can input any extra activity or 
food intake. Icons used again make it easy to make the next choice in what category 
they want to input data into. The app overall works very effective for the user to quickly 
learn how to use and interact the app. 
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2.4 
ANALYSIS OF CONTENT
Since the Fitbit app is able to be used with or without one of their products, if the user has 
not registered a product they are still able to use the app for basic fitness tracking 
purposes. When used for these intentions, the app is kept very simple without extra 
features that a product would offer in the app. Basic content on the Fitbit app is organized 
very nicely with a bottom tray navigation with 5 main content areas, each with one word 
descriptions and a corresponding visual icon. When the app is launched, the first section is 
loaded which is the user’s dashboard.

1. DASHBOARD
The dashboard displays the total calories burned on the top half of the screen in a visual 
infographic. Beneath in a four square sectioned grid, is exercised tracked, the user’s weight, 
total water consumed for the day, and number of calories eaten. These are all main areas of 
tracked progress that the user would want to see a snapshot of when the app is loaded. 

2. CHALLENGES
In the challenges section, users can “find the extra encouragement to move more by 
competing with friends and family.” Users can “Light the Fire” and find the extra motivation 
they need to reach their step goal, be “better together” by adding friends and family and 
send them messages to cheer each other on, and also “Win a Trophy” by picking a 
challenge thats supportive or start a friendly step contest. In the challenges page, they can 
also find adventures which are exploring new and exciting local and further away 
destinations by working toward a different goal each day.

3. GUIDANCE
In the Guidance section, the content is all based on working out. There is a big call to action 
promoting their sister app called “FITSTAR” which is all about customized workouts to help 
you meet your fitness goals. The guidance page has featured workouts listed in thumbnail 
format, and tells you how long they are in duration and how many calories you could burn 
from each workout. The goal of the page is to get the user to download the app, with each 
thumbnail link leading to open the fitstar app. 

4. FRIENDS 
The friends section is all about connecting with other users and friends from contact 
lists, email or facebook accounts. At the top of this page there a section for in-app 
messaging between friend with a message inbox, and a “7 Day Steps”  section which 
allows users to see other people’s progress, send encouragement, and get more 
active with friendly competition.  There is a large pink bar at the bottom that says 
ADD FRIENDS which you have to click to get started using this page. 

5. ACCOUNT
In the account page, the top displays the users name as the most prominent header, 
along with date which they joined. Below that, there is a highlighted option to set up 
a FitBit device that would sync to their profile and app. At the bottom there is fitness 
goals that the user can set along with weight and nutrition info. On this page there 
are the standard things, that follow such as help, compatible apps, as well as 
settings for the app and the option to log out right at the bottom. 

BENCHMARK ANALYSIS: FITBIT APP



3 
CONCLUSION OF FINDINGS
The Fitbit app is very effective. Users are easily able to track, log and more with the app. 
The app adheres to the brand’s style and has the same motivational language as their 
site. I believe that the app is effective in being kept very simple and easy to navigate. The 
clean design style and simple colour scheme make it very easy to find information quickly, 
and the low amount of text that the user has to read is carefully selected with easy to 
understand language. 

I really like how the app has only the bottom navigation tray, as it does not get 
overcrowded with too many options. The user only has a few choices with where 
they want to go on the app and can easily check their fitness activity progress in 
seconds. In my conclusion this simplicity approach of the FitBit app is very 
effective in doing its purpose of display visual data for the user to use along with 
their fitbit products. I believe this was done so the app can cater to a very large 
audience, young, old, and from all over the world. As they say, it is the fitness app 
for everyone. 
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Image taken from fitbit website: https://www.fitbit.com/en-ca/app



BENCHMARK ANALYSIS #2

1. What is it? 
“The Straighten Up Canada app shares 12 simple exercises that can help gain and 
maintain good posture to prevent back pain, complete with videos and descriptions. 
Using this app, users can track your progress, set reminders, and learn more about 
back health through a "know your body" pain diagram. The app is updated frequently 
with new content, and if you need to see a professional, it has a built-in find a 
chiropractor feature. 

This app has been developed by the Canadian Chiropractic Association. There are 
over 8400 licensed doctors of chiropractic practicing in Canada who are extensively 
trained to help in the prevention, assessment, diagnosis, and management of 
musculoskeletal (MSK) conditions.”

Description taken from the Google Play Store: 
(https://play.google.com/store/apps/details?id=com.straightenup.app)

STRAIGHTEN UP CANADA      _

WHO USES THIS APP? 
• Anyone that experiences back pain or chiropractic back pain can use this app to learn 
more about their issues and how to help them. Complete with different types of back 
exercises, this app acts as a personal trainer in your pocket. 

• People with back pain that practice exercises specialized in relieving back pain are 
targeted to use this app, which is a large number of middle aged and older demographics. 

• A large audience that wants to maintain a healthy lifestyle by tracking their general 
fitness exercises. This app allows users to log any exercises. 

• Busy professionals would use this app as well due to the top CTA which is “posture 
exercises in just 3 minutes a day”. This would be attractive to time starved individuals. 

• Anyone who wants to learn more about back health, or stay current with information, 
would use this app so they could have this information at all times when they need it. 

• Medical students, professionals in the health industry, and just about any working 
professional that sits all day. These people are interested in maintaining better back 
health and posture and this app acts a nice reminder to constantly be thinking about it. 

Overall, any health conscious person would be interested in using this app because they 
know how important back health is along with good posture. 



2.1 
ANALYSIS OF INFORMATION ARCHITECTURE
Content on the Straighten Up app is organized very nicely and content is kept to a 
minimum. When the app is launched, the primary home screen appears which has good 
organization in the 4 main sections of the app. The brand is listed at the top center of the 
page in the biggest header size, with a short tagline for the app. The four icons below are:      

• Exercise         • Track         • Know Your Back         • Find a Chiro    (see image)

Each icon on the home page is colour coded and it is easy to distinguish between them due 
to their large size as well. Their linked pages all have a top label for page ID, with that 
corresponding colour as well.  These secondary pages are in single column format and the 
user simply scrolls slightly to get all of the content. There is also a hamburger menu 
navigation that pops out vertically from the side (see image to the right) with 4 additional 
content pages, each with one word descriptions and a corresponding visual icon. These 4 
additional menu items are :

• Home       • Blogs        • About Chiro         • Settings       

When the user clicks on one of the 4 options on the home screen, each of those four pages 
then has a bottom navigation tray repeating the same menu options as the home screen. 
(See image).  

 All of the content on the secondary pages  is organized very nicely, and it is easy to scan. 
The content is kept minimal, and there is not an overload of information.

BENCHMARK ANALYSIS: STRAIGHTEN UP CANADA APP

2.2 
ANALYSIS OF VISUAL DESIGN
The overall design of the app is very simple using bright colours and black and white. 
The style of the app looks somewhat sporty, while still having a friendly medical or 
clinical look to it. Fonts used are an easy to read sans serif for all of the content, and a 
serif italic font for the tagline on the home page. Bold text was used for headings 
making them stand out as a clear title. A white background behind the information 
makes it easy to read for many different age groups. 

The four colours used for the interior pages are green, yellow, magenta and blue. They 
come together nice with the black and white and give the app a fresh updated feel to it. 
The page Id at the top is largely highlighted with the colour block and reversed out type 
on top, and the icon in the bottom tray also has that colour to show that the user is on 
that page.  This works really well on the dark background of the bottom nav tray. 

The overall design on this app is nice and modern looking and appropriate. The design 
style and colour/icon choices are great for making a medical topic look a little more 
engaging for the user. 

2.3 
ANALYSIS OF USABILITY
The Straighten Up app is easy to navigate. Right away the user knows to make 
one of four decisions from the home screen (see home-screen image) thanks to 
the different colours and large icon sizes.  It is also very easy to tell which page 
your on because of the large bold color coded headers at the top of each page. 
Things do however get slightly confusing when there are two navigation menus 
to use once on one of the secondary pages (see sidenav image).

Although there is not alot of menu items on each, it still is slightly confusing 
because of all the icons used in the side and bottom nav. 

The app is effective in keeping content paired down and straight to the point. 
The information is easy to read and not overwhelming like medical information 
can be. When the user is on any page they can easily use the bottom tray 
navigation to switch between the 4 sections. The app works as expected in 
delivering key content such as exercise tips and general information.  
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2.4 
ANALYSIS OF CONTENT
The content for the Straighten Up app is broken up into four categories on the home 
page. Exercise, Track, Know Your Back, and Find a Chiro. The information is kept 
relatively short and relevant to what exactly the user would want to know in that 
category. Each of them also has a tertiary page with information.  The app is not 
overcrowded, and kept down to these four areas so that the user wouldn't be 
overwhelmed with choices and too many icons. 

1. EXERCISE
This page displays multiple videos of different types of back exercises. The information 
is divided into two options, for a youth audience and for an adult audience. It is easy to 
skim the exercises and make a decision because of the large images for each exercise 
along with a title. There is also a nice option right at the top to play all for someone who 
is interested in exercising their back for a longer time. 

2. TRACK 
The track page is for logging your workout. It is very simple to use and not complicated, 
and the user does not actually log the type of workout, it is just a simple click of the 
date to turn the button green indicating that exercise has been completed. On this page 
the user can also set reminders. 

3. KNOW YOUR BACK 
The top of this page has a large button for a body map page. Users can click here right 
away or they can select an area below to learn about common back related problems in 
different areas listed. After you select one, there is then a tertiary page with a brief 
description of that topic. 

4. FIND A CHIRO
This page features a location finder for Chiropractors in the users given area. There is a 
large button at the top of this page for “Find A Chiro Near Me”, or the user can enter 
their address and a map will open with the search. 
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Image taken from http://andersonchiropractic.ca/site/straighten-up-canada
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3 
CONCLUSION OF FINDINGS
The Straighten Up Canada app is very effective. Users are easily able to find many 
different exercises, track workouts, find information about back pain and find 
chiropractors in their area with the app. he app adheres to the brand’s style and has the 
same motivational language as their site. The clean design style and bright colour 
scheme, and high contrast makes it very easy to find information quickly, and the low 
amount of text that the user has to read is very effective. 

The app is able to be used by a large number of people and is kept very simple to 
navigate. There is always a way to get back to the home screen from the side nav, 
and the bottom tray nav allows users to move between sections. The app is 
informational, interactive, and can be used as a tool for tracking activity. Because 
of this, I believe the app has user longevity and very low frustration. 

 



PACT ANALYSIS

1. PEOPLE
For the SmartSole App, there are three main groups of users for the app: 
 

• Active, relatively young tech savvy people that want to track their fitness and daily 

runs (specifically who use the SmartSoleFIT product) such as distance, average pace, 

calories burned, and more. These users tend to use most features of the app. 

 AGE:  anywhere from 18 – 45 years depending on their fitness levels
  (Physically active at least once a day)
 PHYSICAL NEEDS: body types such as athletic builds, moderately active  
 physical activity levels, generally healthy people who have no substantial  
 disabilities that would limit the use of their physical abilities.   
 PSYCHOLOGICAL MINDSET: These people are very health conscious, and  
 value the importance of staying fit. They use these types of apps to their 
 advantage in helping them reach their personal fitness goals. Alot of fitness  
 experts also utilize this app as a tool to broadcast progress to social media and  
 get satisfaction from sharing progress to their social community
 USAGE: Very frequent usage with the app

• Middle Aged working or retired professionals who want to track their low – medium  

activity such as daily steps to become more active or alleviate pain. 
 
 AGE:  varying age group anywhere from 35 – 65 years depending on their fitness 
 Levels (who are on their feet a lot often)
 PHYSICAL NEEDS: somewhat active physical activity levels, generally healthy  
 people who have limited physical fitness abilities, but no real disability
 PSYCHOLOGICAL MINDSET: These people are health conscious, and may have  
 recently become fitness aware, either from their doctors recommendation 
 or on their own. Because they are getting older they tend to use these 
 types of apps for helping them track their daily activity and progress.
 USAGE: Moderate usage 

• People who experience substantial back pain and need motivation, information and  

handy and reminders to get up and move around

 AGE:  anywhere from 40 – 75+ years              
 PHYSICAL NEEDS: limited, somewhat healthy people who have limited physical
    fitness abilities, but no real disabilities but that experience major back pain
 PSYCHOLOGICAL MINDSET: These people are health conscious, and may have  
 recently become fitness aware, either from their doctors recommendation 
 or on their own. They are very concerned about their back health.
 USAGE: Light usage  



PACT ANALYSIS

2. ACTIVITY

• Active, relatively young tech savvy people

 FREQUENCY:  multiple times a day, especially during workouts 
 COMPLEXITY: More complex due to lots of features used in tracking runs,  
 sharing on social media, participating in challenges and more
 SAFETY: No major concerns, users have to be careful while running to   
 watch where they are going while using the app.
 NATURE OF CONTENT: Visual infographics, audio (for cheers, reminders,  
 location, average pace, distance announcing), text, photos. 

• Middle Aged working or retired professionals

 FREQUENCY:  a couple times a day, or once every few days to check in on   
 progress, and results 
 COMPLEXITY: More complex due to lots of features used in tracking steps,  
 checking heart rate, reading info, tracking progress
 SAFETY: No major concerns
 NATURE OF CONTENT: Visual infographics, audio (for cheers, reminders,  
 location, average pace, distance announcing), text, photos. 

• People who experience substantial back pain

 FREQUENCY:  a few times a week  
 COMPLEXITY: Less complex due to only interested in tracking steps,   
 reading basic info 
 SAFETY: No major concerns
 NATURE OF CONTENT: Visual infographics, audio (for cheers, reminders,  
 location, average pace, distance announcing), text, photos. 



PACT ANALYSIS

3. CONTEXTS

• Active, relatively young tech savvy people

 ENVIRONMENTAL:  various locations such as outdoor trails, urban streets,  
 work places, shopping malls, fitness centers, schools, commuting etc.
 SOCIAL: Used with social media in sharing workouts with friends,   
 competing with local members of their community, with friends or alone,  
 working out at a gym, or in public 
 ORGANIZATIONAL: Fitness centers, charities, marathons

• Middle Aged working or retired professionals

 ENVIRONMENTAL:  various locations such as outdoor trails, urban streets,  
 corporate offices, shopping malls, fitness centers, schools, commuting etc.
 SOCIAL: Used with social media in sharing workouts with friends,   
 used with friends or alone, walks alone or in public areas 
 ORGANIZATIONAL: Fundraisers, corporate events, marathons

• People who experience substantial back pain

 ENVIRONMENTAL:  various locations such as outdoor trails, urban streets,  
 shopping malls, retirement homes, etc
 SOCIAL: Used around other people in public or at home, with or without   
 friends
 ORGANIZATIONAL: None

4. TECHNOLOGIES

• The SmartSole app uses technologies such as GPS tracking, bluetooth 
technology, cloud based memory, social media integration. These 
technologies are standard features with alot of related apps. Developments 
are constantly being looked at in this industry and new features could easily 
be integrated with new updates of the app.

 •  Text input & output  

 •  Audio Output 

 •  Graphic input (upload profile picture) & output 

 •  Notifications & push reminders 



MoSCoW Method

1. APP MUST HAVE:
•  FITNESS TRACKING FEATURES & MAIN DASHBOARD: 
 •  Activity tracker (GPS Location tracker, Distance Traveled, Pace
 calculator)
 • Heart rate monitor
 • Step counter
 • Calories Burned
 • Connectivity with app friends aka “Sole-Mates” (for supporting
 each other, creating teams, posting progress, etc)
 • Reminders aka “pokes” to get up and move

•  SOCIAL MEDIA INTEGRATION (’SOLEMATES’): 
 •  Ability to connect with other Smartsole users 
 •  Ability to share workouts to mainstream social media platforms
 •  Opportunity to challenge other users 
 •  Ability to motivate each other, send messages  within the app

•  PROFILE PAGE (PRODUCT REGISTRATION): 
 •  Account Settings (customizable) 
 •  Ability to log out 
 •  Register products to profile 
 •  Input user information such as weight, height
 •  Set personal goals 

•  COMMUNITY PAGE (LEADERBOARD): 
 •  Top members and posted progress  
 •  Ability to challenge these members, or cheer them on

2. APP SHOULD HAVE:
•  ABILITY TO INPUT EXTRA FITNESS ACTIVITY: 
 •  Manually add extra activity including type of exercise,    
 approximation of calories burned, amounts of sets and repetitions

•  AUDIO OUTPUT OF UPDATES DURING RUN (distance traveled etc)

3. APP COULD HAVE:
•  FOOD & WATER LOGGING FEATURE: 
 •  Ability to log food so users can keep track of their daily calories
 •  App can use this to generate results
 •  Ability to log water so users can keep track of their recommended  
 goals of 8 glasses a day, possibility on the main dashboard & have    
 push reminders to drink water 

•  MEDICAL INFORMATION PAGE WITH BACK SPECIFICS
 •  Different areas of the back and description of common pain & why
 •  Tips and exercises on how to relieve pain / pressure 

 3. APP WON’T HAVE:
•  BACK EXERCISE VIDEOS 
 •  App should not be too content heavy or overcrowded with information.

•  PERSONAL TRAINER EXPERT PROGRAM



SMARTSOLE APP: PROJECT STATEMENT

The Smartsole app syncs with your SmartSole product and lets you track your fitness activity, 
view your progress overtime, remind you to get moving, and allow you to challenge and 

motivate other users by connecting with friends, and share your results on social media. Access 
your customized dashboard right on your smartphone or computer so you can easily reach your 

personal fitness goals and be a better, healthier you. 



APPLICATION FLOW
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USER SCENARIO #1

JASON GREEN Jason is 28 year old sales rep working for a pharmaceutical company in Downtown Toronto. He loves the 
outdoors, and focuses on his fitness in his spare time. Everyday when he finishes work, he goes for a run along the 
Lakeshore, and wears his running shoes with the SmartSole FIT product inside. Jason wants to track his run 
tonight using his SmartSole App on his iPhone and is trying to reach his personal goal for the week.

Jason is outside and ready for 
his run. He launches the app. His 
dashboard appears and he views 
his progress for the day so far. 
Jason hits the menu button.

Jason selects “WORKOUT 
NOW” from the navigation 
menu that popped out from 
the left side.

Jason’s workout tracking has 
begun and his run is now being 
closely tracked via GPS and a 
timer. Jason begins running 
outside. He watches for when he is 
close to 5k, and then hits the “End 
Run” button. 

Jason now sees the workout page 
and is defaulted to the run tab due 
to his settings. He glances at his 
stats to date so far displayed on 
this page. He then resumes to hit 
“Begin Run” at the bottom. 

DASHBOARD MENU NEW WORKOUT ON A RUN



USER SCENARIO #1 - cont.

Jason views the results of his run. He 
looks at calories burned, distance 
traveled, total time and average pace. 
He is really happy with his results. 
Jason decides to share his results on 
Facebook. He hits the Share button.

Jason leaves the default message in 
the message input, selects the 
checkbox that says “Share map to 
the web”, then chooses the Facebook 
option, and hits “SHARE”. He is then 
directed back to the results page. 

From the results page he selects the 
navigation menu. 

Jason selects his dashboard. 
He is excited to see his results 
get added to his dashboard 
stats. 

Jason is quite happy with his 
increased numbers and decides 
to exit the app. 

WORKOUT RESULTS SHARE TO TWITTER TWEET WORKOUT VIEW DASHBOARD

JASON GREEN Jason is 28 year old sales rep working for a pharmaceutical company in Downtown Toronto. He loves the 
outdoors, and focuses on his fitness in his spare time. Everyday when he finishes work, he goes for a run along the 
Lakeshore, and wears his running shoes with the SmartSole FIT product inside. Jason wants to track his run 
tonight using his SmartSole App on his iPhone and is trying to reach his personal goal for the week.

WORKOUT RESULTS



INITIAL LAUNCH HOME NEW USER SIGN UP PROFILE  SCREEN REGISTER PRODUCT

USER SCENARIO #2

PAULA BARTON Paula is a 52 year old Branch Manager for a large Canadian Bank. She is well established in her career and is dedicated 
to working long days. Because of this, her feet get extremely fatigued throughout the day and her back suffers. She 
recently purchased the SmartSole STEP product to alleviate the pain. She is also interested in slimming down and tries 
to walk as much as she can. She downloads the Smartsole app and sets up her profile to start tracking her steps.

Paula creates her log in by creating 
a username and password, and 
entering her email, then she hits 
“Sign Up Now”.

After downloading the app, Paula 
launches the app and sees the 
home screen. She discovers she 
needs to choose the Sign Up 
button to start a new account. 

Paula is then directed to the set up  
profile info. She fills out her basic 
information including full name, 
birthday, weight and height. She 
sees the REGISTER MY SMARTSOLE 
button and clicks on that. 

Paula is asked “Which Smartsole 
product would you like to set up?” 
She selects the SMARTSOLE STEP 
product option and is directed to 
the next page. 



Paula selects the dashboard from 
the side navigation menu on the 
left side of the screen. 

REGISTER PRODUCT PROFILE COMPLETE MENU DASHBOARD

USER SCENARIO #2 - cont.

PAULA BARTON Paula is a 52 year old Branch Manager for a large Canadian Bank. She is well established in her career and is dedicated 
to working long days. Because of this, her feet get extremely fatigued throughout the day and her back suffers. She 
recently purchased the SmartSole STEP product to alleviate the pain. She is also interested in slimming down and tries 
to walk as much as she can. She downloads the Smartsole app and sets up her profile to start tracking her steps.

Paula fills in the registration info 
including serial number, color, and 
date purchased and then selects 
“GET STARTED!”.

She is then directed back to the 
Profile page and sees a big green 
checkmark indicating that her 
profile is now all set up and the 
app is ready to be used. Paula 
selects the menu bar.

Paula views the dashboard 
(which would have zero values in 
the stats)  and is excited to start 
tracking her activity!

SET UP 
COMPLETE!



VERSION 1: Bottom TRAY NAVIGATION

LOW FIDELITY APP SCREENS

DASHBOARD 
With focus on the calories burned

WORKOUT SCREEN
A choice for users to choose to 
go for a run or a walk. 

ON A RUN SCREEN
Tracking run, displaying distance 
traveled large. Needed to add an 
option to pause the run. 

WORKOUT COMPLETE SCREEN
Stats displayed at the top in 
written out format, a nice 
message congratulating, and the 
option to see the map, or share. 

SHARE SCREEN
Three options at the top Twitter, 
Facebook, or Instagram. Option 
to show results.



LOW FIDELITY APP SCREENS

VERSION 1: Bottom TRAY NAVIGATION VERSION 2: Hamburger menu nav
* CHOSEN DESIGN

COMMUNITY SCREEN
Two options at the top in tabbed 
format, Leaderboard and Events. 

SOLEMATES SCREEN
Showing a user’s solemates page 
with two added friends. 

PROFILE SCREEN
Standard information, with 
options to edit the personal info, 
or edit the goals. 

DASHBOARD SCREEN 
Hamburger nav much better, as it 
keeps everything more organized 
and the dashboard stats have 
more room. Upper right corner 
has a stats button to see 
individual dashboard items in 
focus. 

STATS SCREEN
Showing stats for individual 
dashboard items, such as steps. 
Weekly stats are added up for 
each category. The bottom shows 
the 7 days and the amount of 
steps in comparison. 



LOW FIDELITY APP SCREENS

VERSION 2: Hamburger menu nav

SIDE NAV MENU:
The side menu is much cleaner 
than a bottom tray nav. It pops 
out from the left side, and does 
not fill the entire screen. 

WORKOUT SCREEN
This screen gives the user two options 
at the top in tab format. Whichever 
product was registered by the user (FIt 
or Step) would indicate what the default 
shown is. In this case the user would 
have the SMARTSOLE FIT registered to 
their profile. This customer would 
regularly go for runs . This screen shows 
the sum of results to date.

RUN SCREEN
This screen works better 
because it has the pause 
option added. 

RESULTS SCREEN
A better organized results page.

SHARE RUN PAGE
A better organized share page has 
the socials at the bottom, and the 
option to select all three. 



SET UP 
COMPLETE!

LOW FIDELITY APP SCREENS

VERSION 2: Hamburger menu nav

INITIAL LAUNCH SCREEN:
LOG IN / SIGN UP 

SIGN UP SCREEN
For a new user, they would create 
their log in here.

WELCOME SCREEN (PROFILE)
Users are encouraged to complete 
their profile to begin. 

REGISTER PRODUCT
2 options, SMARTSOLE STEP 
or SMARTSOLE FIT.

REGISTER PRODUCT
Detailed enter information to 
register product and finish setup. 

PROFILE PAGE COMPLETE
Option at the bottom to edit. 


